
 
 

 

PRESS RELEASE 

 

AutoWallis: Stagnant revenue in the first half despite the unfavorable business 

environment 

 

Budapest, August 31, 2020 – In an economic environment burdened by the COVID-19 

epidemic, the revenue of AutoWallis was HUF 38.2 billion in the first half, which essentially 

means stagnation compared to the previous year. The impacts of the significant acquisitions 

and business developments announced in the past half are not yet visible in the revenue and 

the results; their positive effect on the figures will probably only show in the second half of 

the year. The three business units of the corporation were characterized by varied 

performance: the domestic sales revenue decreased by half a percent, international sales 

increased by 1.5%, while the revenue of the Automotive Services Business Unit, which was 

the most exposed to the negative environment, dropped by 11%, primarily due to the 

decrease in car rentals. Besides the environment, the results were also adversely impacted 

by one-time items, yet AutoWallis closed the first half with an EBITDA of HUF 689 million.  

 

The COVID-19 epidemic has had a significant negative impact on the new vehicle market of the 

European Union (EU, EFTA, United Kingdom) in the first half (-39.5%), compared to which the 

Hungarian market suffered a smaller decrease (25% on average). In comparison, the sales figures 

of AutoWallis have been more favorable: the revenue of the International Distribution Business 

Unit increased by 1.4% to HUF 16.8 billion, while the sales volume increased to a larger extent, by 

15.6%. This is because the increase occurred at lower average sales prices due to the shift of 

product mix to smaller vehicles, and also because of the significant volume of fleet sales on the 

Balkan markets with a considerably lower than average margin. The revenue of the Domestic 

Distribution Business Unit increased merely by 0.5% to HUF 18.1 billion, while the volume sold 

decreased by 5.6% to 1,547 units. These trends counter to the international figures are due to the 

significant impact of the turnover realized by AutoWallis in the premium segment, and the higher 

sales prices of the vehicles sold in the new Jaguar Land Rover dealership opened in April. In the 

Automotive Services Business Unit (including after-sales services and car rentals), the business 

unit most exposed to the unfavorable environment, the decline in tourism and business travel, and 

the almost complete stopping of airport traffic, there was a revenue decrease of 11% despite the 

management's best efforts to decrease the size of the available rental fleet, and to use it for 

alternative purposes, like courier services. Despite the COVID-19 epidemic, service activities 

remained stable on average, and even increased in some service facilities. 

Regarding the results, Gábor Ormosy, CEO of AutoWallis, explained that the unfavorable 

economic impacts of the COVID-19 epidemic could already be felt in the Hungarian market in 

March, but the second quarter brought about a fully negative environment. He pointed out 

that AutoWallis performed above market average regardless, and if the third quarter does not 

bring about restrictions of the same magnitude as in spring, affecting the economy, 

consumer activity could gradually approximate the usual levels. An exception could be the 

Automotive Services Business Unit, which includes car rentals as well, as it is the most exposed to 

the effects of tourism and business travels, which almost came to a halt due to the COVID-19 

epidemic. The CEO emphasized that the corporation announced five significant business 

developments and acquisitions in the first half, which have not all been fully closed yet, so 

their positive effect on the revenue and the results could start showing only starting from the 



 
 

 
second half, and could be fully manifested in the next year. (The relevant business 

developments and acquisitions are as follows: acquisition of the largest Hungarian Opel and KIA 

dealership; starting the distribution of Jaguar and Land Rover models in Hungary; the planned 

takeover of the largest Slovenian BMW dealership; equity investment in Iniciál Autóház, a major 

company of the Western Hungarian region involved in the sales and servicing of seven significant 

vehicles brands; acquiring the importer rights of Opel in three Central and Eastern European 

countries.) 

Besides the environment, the results of AutoWallis were also negatively impacted by one-

time items in the first half: on the one hand, as already indicated earlier, there is the full damages 

amounting to HUF 158 million incurred for the year 2020 due to the unlawfully misappropriated 

assets of two subsidiaries of the group; on the other hand, there was a temporary revaluation 

difference of HUF 362 million appearing in the books on the last day of the half, but financially not 

realized. The figure most indicative of the profitability of the group, the EBITDA (earnings 

before interest, tax, depreciation and amortization), would have decreased by 38% to HUF 847 

million without the one-time items negatively impacting the results; however, together with these 

one-time, temporary items the EBITDA was HUF 689 million (-51%). The comprehensive overall 

result was a loss of HUF 765 million due to the above temporary and one-time items, but without 

these it would have been less, HUF 245 million, as opposed to the profit of HUF 545 million of last 

year. The primary reason for the low performance was the COVID-19 epidemic leading to a drop in 

automotive services due to the full stoppage of airport traffic; in the International Distribution 

Business Unit, it was the temporary decline in the profit producing capability due to the 

discontinuation of the previously most significant profit producing models (Ssangyong Korando, JLR 

Discovery), and the delay of the new models that were to replace these. The Cost of Goods Sold 

(CoGS) increased by 2% to HUF 33.8 billion, as the expenses related to the rental fleet could not 

promptly follow the drastic decline in the revenue of the Automotive Services Business Unit, while 

the value of contracted services decreased by 20% to HUF 1.5 billion due to the cost cutting made 

necessary by the epidemiological measures. The 16% increase of the personnel expenses 

compared to last year (the average statistical headcount in the group increased to 330) surpassed 

the average of the turnover change, similarly to last year, and already includes the personnel 

expenses incurred due to the recruitment necessary for launching the new Jaguar Land Rover 

dealership and service in Budapest, which opened its gates in April. 

 

H1 2020 H1 2019 Changes

Revenue 38 152 265    38 423 184    -0,7%

International Distribution Business Unit 16 784 583    16 557 306    +1,4%

Domestic Distribution Business Unit 18 084 739    18 176 222    -0,5%

Automotive Services Business Unit 3 282 943      3 689 656      -11%

Material cost 1 172 767      1 186 557      -1%

Contracted services 1 452 261      1 807 557      -20%

Cost of goods sold 33 766 534    33 227 950    +2%

Personnel expenses 962 759         827 282         +16%

EBITDA** 688 889         1 398 924      -51%

Sales result 128 557         865 345         -85%

Total overall result 765 394-         545 245         #

*  Consolidated data according to the IFRS

** Earnings before interest, tax, depreciation and amortization

AutoWallis results in H1 2020 *

(Value in HUF 1,000)

Expenditure



 
 

 

 
 

 
AutoWallis Plc. 

AutoWallis Plc., a company listed in the Premium category of the Budapest Stock Exchange, as well as in the BUX and BUMIX indices, 

aims to become a major mobility service provider in the Central and Eastern European region by 2029. By 2024, the company is planning 

to double its 2018 consolidated revenue of HUF 65.5 billion calculated on the basis of IFRS (International Financial Reporting Standard) 

standards, which it hopes to achieve primarily via its organic growth. In addition, the company intends to operate as an asset management 

company that represents a traditional, conservative business policy through the continuous, acquisition-based expansion of its portfolio 

focusing on automotive investments. The AutoWallis group is present in 14 countries of the Central and Eastern European region (Albania, 

Bosnia and Herzegovina, Bulgaria, Croatia, the Czech Republic, Hungary, Kosovo, Montenegro, North Macedonia, Poland, Romania, 

Serbia, Slovakia, Slovenia), where it is engaged in the retail and wholesale of vehicles, parts, and accessories, in repair and maintenance 

services, as well as in short- and long-term vehicle rentals. The group includes Wallis Automotive Europe, Wallis British Motors, Wallis 

Motor Pest, Wallis Motor Duna, Wallis Kerepesi, Wallis Autókölcsönző, as well as Iniciál Autóház. The brands represented by the group 

include BMW cars and motorbikes, Citroën, Dacia, Isuzu, Jaguar, Land Rover, Maserati, MINI, Nissan, Opel, Peugeot, Renault, 

SsangYong, Suzuki, and Toyota, as well as Saab spare vehicle parts, and Sixt rent-a-car. www.autowallis.hu  

 

Further information: 

Dániel R. Kovács, Financial Communications Mobile: +36-20-771-8710 E-mail: r.kovacs@fincomm.hu  
 

Q1 2020 Q1 2019 Changes

Number of new vehicles sold (pcs.) 1 244             1 076            +15,6%

Number of new vehicles sold (pcs.) 1 547             1 638            -5,6%

Number of used vehicles sold (pcs.) 349                454               -23,1%

International + Domestic Distribution Business Unit - new vehicles (pcs.) ** 2 791                   2 714                 +2,8%

International + Domestic Distribution Business Unit - total (pcs.) ** 3 140                   3 168                 -0,9%

Number of service hours (hours) 23 772           25 118          -5,4%

Rental Fleet Size (pcs.) 438                498               -12,0%

Number of rental events (pcs.) 4 352             11 207          -61,2%

Number of rental days (pcs.) ** 32 850           60 169          -45,4%

* Important information: 

Published: July 31, 2020

** New data

Preliminary, non-consolidated data.

The data published in the AutoWallis Sales Report (hereinafter referred to as “Data”) are compiled based on the 

estimates of AutoWallis Plc. and its subsidiaries. The published Data are solely for informational purposes; 

AutoWallis Plc. assumes no liability for their completeness or accuracy. 

The AutoWallis Sales Report is not suitable for estimating the financial or business results of AutoWallis Plc., or 

drawing any related conclusions, so it shall not be considered either to be a profit estimate or a profit forecast. The 

Data published in the AutoWallis Sales Report may be used for your personal purposes and under your own 

responsibility. 

AutoWallis Sales Report *

International Distribution Business Unit

Domestic Distribution Business Unit

Automotive Services Business Unit

2020. H1 YTD

http://www.autowallis.hu/
mailto:r.kovacs@fincomm.hu

